* Founded in 1938
 Sales: $6.5 billion
* 16,000 employees in 26 countries

* A Most Admired Company in
FORTUNE magazine’s buildings
materials — glass category for 2007

« FORTUNE 500 company for 53 years




Leading North American
Market Positions

®* Residential Insulation

® Commercial & Industrial
Insulation

* Manufactured Stone Veneer
* Residential Shingles
* Roofing Asphalts

Global Leader

® Glass Fiber Reinforcement
Materials for Composites
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Sustainable Development (SD)

Corporate Sustainability

Corporate Social Responsibility (CSR)

Corporate Responsibility (CR)

Corporate Citizenship

Global Corporate Citizenship

Triple Bottom Line (Economic, Environmental, Social )
3 P’s (Profit, Planet, People)

3 E’'s (Economy, Environment, Equality)



Amplifying our net-positive impact...

e Products

— Creating demand for energy efficiency & renewables solutions
e Processes

— Profitably reducing our environmental footprint
 People

— Driving to zero injuries

— Increasing employee engagement

— Contributing to our communities

Delivering Solutions...Transforming Markets...Enhancing L Ives
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Source: Green to Gold, Esty/Winston 2006



Internet Explosion External Poverty and inequity
Civil Society Population
Globalization e e Y — Urbanization
Ife Lycle Policies needs :
Management Raise the
Stakeholder ST
Engagement Reputation & | Growth Path &
Legitimacy Trajectory
Today Tomorrow
Cost & Innovation &
Footprint Risk Reduction Repositioning
reduction
= Clean
esource : technologies
productivity Creative J
Pollution Safety destruction . : :
Industrialization Disruptive Innovation
Material Consumption Global Climate Change
Internal

Axis modified from: Hart, S. and Milstein, M.... “Crea  ting Sustainable Value” 10



Led by Frank O’Brien-Bernini

Why we exist:
« Greening our Operations
» Greening our Products

* Driving Energy Efficiency in the Built Environment

— Sustainable Communities, Codes, Partnerships
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Drive Energy Efficiency in New and EXxisting Buildin
And Create Profitability through Sustainability

* Building Science and Technology

» Greening our Operations

 Sustainable Communities and Green Products
 Partnerships

 State and Regional Initiatives

gs
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After Summit

2002 B Y . :
ase vear Intensity Reduction Goals
[ 2006
[ 2012 Goal GHG 2012
0
.'2012 Forecast GHG 30%
Energy PM PM 20%
VOC 25%
Water 15%
Landfill 35%
NOx VOC NOX 25%
Energy 25%
Waste to Landfill Water

Achieving significant footprint reductions...setting more aggressive goals




Definitions Primary Sources Mitigation
GHG - Greenhouse gases. | Blowing agentusedinISB | 55% | Blowing agent conversion
. . foam production
Gases which contribute to Process energy reduction
the greenhouse effect, Energy produced from
|nCIUd|ng CarbOn ledee, fossil fuels (direct and indirect) Use of renewable power
methane, nitrous oxide, -1SB 28%
and HCFCs . CSB 14%
PM - Particulate matter. ISB forehearth channels & 48% | Closed forehearth/channels

Defined and reported
according to regional
government requirements

forming
R&A cooling section
ISB ovens

CSB furnaces

11%
8%
9%

WEPs or Cloud Chambers

Convert to all Advantex glass

VOC - Volatile organic
compounds. Primarily
hydrocarbons

ISB binder emission
CSB forming / size appl.

R&A line asphalt coaters

Fabwell panel production

33%
30%
7%
8%

Binder use reduction
Chemistry modifications

Demand creation of

unbonded insulation 15
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kilo-tons recycled

Productivity & Sustainability

 Profitable source reduction of Energy,
GHG and NOx

« manufacturing cost reduction
 capacity increase
* longer asset life




#HI

Is a way of leading through our House to ensure Owens Corning has
social, environmental and financial policies and pr actices in place that
lead to a global company where market-leading businesses are built.

IS an "outside-in" approach for business. It is not only about the environment

— includes our place in society, how we interact with stakeholders, governance, safety,
our reputation, our license to operate, risk manage  ment and opportunity for growth.

IS a way of thinking about all decisions -- determining the financial, social
and environmental impact -- and making informed decisions taking all three
into consideration.

IS a journey , not a destination. Itis ok not to know - it is not ok to remain
ignorant.

IS a lens for our business and, particularly for Owens Corning, Energy
Efficiency is our "sweet spot"  -- our point of focus

IS measurable - stakeholders are looking to companies for transparency and
iIntegrity in reporting measures, goals and progress.
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